Section 01

GS Yuasa's “Value Creation”

01 GS Yuasa's “Value Creation” 02 "Ability” for Value Creation 03 “Foundations” of Value Creation 04 Corporate Data

Value Creation Process

Recognized Business Environment and Key Objectives Honed Competitive Advantages Value Provided

Mega Trends
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Economic and
social transformation to
resource and
environmental
constraints
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Transition to
a digital economy

through the Fourth

Industrial Revolution

Increased importance

of resilience
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Slowed global

population growth
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Rising

geopolitical risks
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Materiality

E

Environment

Contribute to
sustainability of the
global environment

Social

Respect for
human rights and
contribution
to society

Governance

Promotion of fair,
transparent,
and swift group-wide
governance

Desired Vision

Mobility

Creating (0 )uy(0)

Innovation

To realize a society where people
can move securely, safely, and comfortably,
we provide lithium-ion batteries
for BEVs and HEVs

Energy
Management
Company
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Realizing a sustainable society
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Storage Battery

Production, Sales,

Through our
Technology business activities,
Serving Various

Fields

we create various values
for stakeholders
and society,
contributing to solving
social issues
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Services

and comfortable living for people
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through energy technologies,
Trust and Customer Base Built 9 gy 9

Through Quality and Stable Supply including storage

Public infrastructure

battery technology

Deepening
Relationships
with Customers

and Society

We provide optimal batteries for a wide range
of public infrastructure, such as power and communications,

and deliver swift and accurate services leveraging
our nationwide network : s g s T

Innovation and Growth

e are committed to people, society, and the global environment throu

the “Innovation and Growth” of our employees and business entities. =
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