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Materiality

AV Summary of Materiality Response Plans
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AV Materiality Identification Process

Step 1 The Group selects risks and opportunities relating to the CSR Policy, taking into account key issues of

Select risks and the Mid-Term Management Plan formulated based on the Sustainability Management Policy. When

opportunities relating
to the CSR Policy

selecting risks and opportunities, the Group refers to international guidelines related to responsible

business conduct.

We operate and manage the materiality response plans based on measurable targets and management criteria, and we are
making ongoing improvements, and performing effective maintenance and management. The plans are periodically reviewed
and revised according to changes in sustainability issues and the needs and expectations of stakeholders.

© P.34-35 Sixth Mid-Term Management Plan - Progress of Materiality

AV Evolution of Materiality Response Plans
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